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Case St 1-800-FLOWERS.COM

“Trying to bring all of your desktop site to mobile misses the picture.  
You need to bring the right things to mobile,” says Amit.



 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Blossoming results

By thoughtfully analyzing user behavior on their mobile site, and building 

enhancements to make the browsing and purchase experience even more 

robust, 1-800-FLOWERS.COM saw an immediate spike in the performance 

of their mobile website.  

Finally, 1-800-FLOWERS.COM streamlined the mobile shopping experience 

to complete a purchase and enhancing features such as a real time delivery 

calendar that allows users to easily choose the best delivery date based on 

shipping prices and personal delivery needs.

     Increase in conversion rate and 25% increase in average time spent 

     on site, despite a decrease in the steps to complete a purchase

     A 53% reduction in cart abandonment and an increase in the average 

     order value on mobile
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“Mobile shopping is quickly growing and continuously optimizing our 

mobile website is one way 1-800-FLOWERS.COM is staying ahead of the 

game. By looking at best practices from around the web and taking a 

deep dive into the customer experience and functionalities of our old 

for our customers and resulted in strong business metrics.”

     — Amit Shah, Director of Moble and Social Media, 1-800-FLOWERS.COM


